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Vienna Insurance Group

Vienna Insurance Group

Operating in 23 countries

Largest insurance Group in 
Central and Eastern Europe

No other insurance Group has a                   
higher CEE-share of premiums

Premium volume around EUR 8 billion

More than 23,000 employees
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Awards V.I.G. 

Big Awards for Vienna Insurance Group: 
Best Regional Insurance Company in CEE

V.I.G. quite clearly wins in the category
„Best regional Insurance Company (CEE)“

of „UNiBA Partners“-research.

December 2009

Flexibility, customer and solution oriented
acting as well as quick decisions in 

problematic cases characterise the V.I.G. 
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Top market positions of Vienna Insurance Group

Core markets

Austria

Romania

Slovakia

1st position 2nd position

Bulgaria

Georgia

Albania

Czech
Republic

4th position

Ukraine

Croatia*

Serbia*

Poland NL

*Croatia and Serbia 1 st position Life

Total
CEE**

**CEE market share: Czech Republic, Slovakia, Poland, Romania, Bulgaria, Hungary, Croatia, Serbia.
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CEE-Strategy: Think globally – act locally

Nearly 20 years of success in CEE

Continuous expansion by organic growth 
and through acquisitions

Local management

Exchange of know-how within the Group

Multi-brand policy 

Multi-channel distribution 

Vienna Insurance Group reinvests profits 
earned in a CEE country within that 

country



Group – preliminary results 2009
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Premium growth

Preliminary premiums written 2009, increase in loca l currency

Considerable increase in premiums in the CEE markets

Czech Rep. 1

Slovakia 1

Poland Non-life

Romania 1

Market positionIncrease +/- PY

2

1

4

1

1 incl. s Versicherung Group from 1.10.2008; Unita only for 01-06/2008 included

+15.6%

+3.9%

+15.5%

+15.5%

Premiums 1-12 2009
(in EUR mn)

1,668.41

638.28

438.41

614.81

Bulgaria

Hungary 1

Other CEE

7+36.3%144.64

1+42.3%144.42

632.76
thereof
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Premiums by region (in EUR mn)

Preliminary premiums written, direct business, 2009

31.12.2009 +/- PY in %

Vienna Insurance Group total 1 8,221.89     +1.2%

    thereof Austria 3,856.59     +3.1%

    thereof CEE 4,153.88     -0.3%

Positive development in premiums 2009 

in spite of the difficult economic situation

1 Wüstenrot Versicherung not included anymore; comparison value 2008 adjusted.
Inkl. s Versicherung Group from 1.10.2008; Unita only für 01-06/2008 included.
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Premiums by business segments
Preliminary premiums written, direct business, 2009 i n EUR mn

Premium plus in life insurance
of nearly 4%

31.12.2009 +/- PY in %

Vienna Insurance Group total 1 8,221.89     +1.2%

    thereof Life 3,475.09     +3.9%

    thereof Non-life 4,746.80     -0.7%

1 Wüstenrot Versicherung not included anymore; Comparative value 2008 adjusted.
Incl. s Versicherung Group from 1.10.2008; Unita only for 01-06/2008 included
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Czech Republic

Romania

Poland

Slovakia

Other CEE markets

V.I.G. – Premium split by regions

Property/Casualty insurance 2009

23.8%

11.9%

9.9%

7.8%

9.9%

Approximately 63% of premiums in the segment
Property/Casualty are generated in the
Central and Eastern European region

Austria 
35.0% CEE 

63.4%

Other markets 1.6% 50% of Property/Casualty premiums 
from CZ, RO, PL and SK

Total premiums:
appr. 50% from CEE
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Vienna Insurance Group 

Continuous excellent 
combined ratio (net)

Despite numerous 

natural disasters and major claims

V.I.G. achieved a stable combined ratio 

of about 96% 
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Profit development 2005-2009

240

321

437

540

Profit before taxes, IFRS, in EUR mn

2005 2006 2007 2008 2009*

Preliminary results 2009 
catching up with profit
of successful year 2007

* preliminary

~ 440

incl. high extraordinary income from
disposal of BA/CAV and Unita

CAGR: +16.4%



14

Dividend

Vienna Insurance Group

strives to distribute as each year

also for 2009 dividends

of min. 30% of Group profit.

Sustainable dividend policy
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Thank you for your attention!


